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DANIEL
GUTIERREZ
An Inspirational Man

D

aniel Gutierrez, keynote speaker for Color
Magazine’s 2015 All Inclusive Awards
on Dec. 3, is an international business
consultant, radio personality, renowned
motivational speaker and spiritual teacher
who has inspired people to make positive
changes that lead to success. Leveraging
his experience, his infectious humor, and his
deep belief that there is greatness in each of
us has helped transform individuals all over
the world.

heartaches and the search
for inner peace.

When Daniel shares his
real-life stories that come
from the heart, his appeal
breaks the boundaries of
many professions, ages
and cultures. People
identify with the pitfalls and
celebrations, the tragedies
and the successes, the

Based in Los Angeles,
Daniel has been the cover
story in Latin Business
Magazine and listed in its
“Top 100 Hispanics” along
with other extraordinary
individuals such as actor
Edward James Olmos, Los
Angeles Mayor Antonio
Villaraigosa, and CNN’s
Soldedad O’Brien. Daniel
has also been the cover
story of Cypen Magazine
and was featured in the
documentary film Luminous

WorldViews as one of
eighteen world renowned
thought leaders in the
area of transformation
and leadership.
Daniel has served as
President of PRIMER,
a prestigious national
leadership organization
based in New York City.
Mr. Gutierrez has also
served as an advisor to
the Department of White
House Personnel for the
Obama Administration.

Article by: John Black, Editor, Color Magazine.
Photo Cover by: Joshua Pool at The Sanctuary of Lord Huanca, Scared Valley, Peru.
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Color Magazine:
How do you define being
a
‘motivational
speaker?’
What makes a good speaker
and what are some of the
things you think make a less
successful one?
Daniel Gutierrez:
I don’t really think of myself as a
motivational speaker; I’m more
of an inspirational speaker.
Motivational speaker is a label
I got tagged with when I first
started because that was the
popular phrase for someone
who did what I do. And while
I’m certainly happy to think I
motivate people, I’m much more
interested in inspiring them.
The difference to me, between
a successful speaker and one
who isn’t as effective can be
found in that old saying that if
you give a man a fish you can
feed him for a day, but if you
teach him to fish you can feed
him for a lifetime. If you inspire
people, you give them the tools
they need to make positive
changes for the rest of their
lives.

Daniel Gutierrez:
It’s not a career I imagined for
myself. I was more interested
in being in business and the
traditional path of climbing the
corporate ladder. I soon found
myself at a point in my career,
though, when that wasn’t
enough. The business world is
all about the bottom line and
making a profit for the owners
and the shareholders, and there
is nothing wrong with that. If you
are in business, you want that
business to be as successful as
possible. It’s the way that people
and corporations were going
about it that began to bother
me because the sacrifices

photo by: Marie Startz Photography

Color Magazine:
Did you see yourself in this
role 10 years ago?

they were demanding of their
employees to make that profit
was just too overwhelming.
The employees were no longer
human beings, but just part of
the profit making machine and
that’s no way to treat people or
live your life.

weakness in the working world.
It’s not. When people have a
full and rewarding life outside
work, they bring a much more
positive energy and attitude to
their jobs.
There are studies being done
that show something like 85
percent of the people in the
world are miserable at work. I
recently read a story about a
29 year old executive on Wall
Street, a very successful man
by any traditional measure –
wealth, status, position in the
company. That young man
killed himself. The pressure of
working that hard to achieve
that much success was, in the
end, too much for him because
he didn’t have the inner strength
of a positive life outside the job.

Color Magazine:
You’ve risen through the ranks
to become one of the most
successful and sought after
inspirational speakers in the
world, but what was it like in the
early days? Do you remember
the first time you took a
microphone in your hands to
try and motivate an audience?
Daniel Gutierrez:
Those first few times were
pretty intense. I’ve never been
afraid to speak in public, but I
do still get nervous. I call it my
gag reflex. If you saw me just
before I went on stage, you’d
think I was going to be sick.
I just tell the people paying
me to be there, not to worry.
I’m not going to puke. It’s just
something I need to go through,
I guess, because once I get in
stage with a microphone I’m
fine.
Before you make that decision
to take to that stage, though,
you have to ask yourself a
very simple, but very important
question: Why should anybody
listen to me. I think the
answer goes back to what I
was saying about being an
inspirational speaker rather
than a motivational speaker.
When I talk to people, I tell
them stories about my life, what
I’ve experienced and what I’ve
learned from those experiences.
I think the connection between
myself and my audience is so
strong because they look at the
stage and see that I’m just like
them. I’m human. I’ve made
mistakes and I’ve had success.
I may be the one on the stage,
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Keynote: Association of Latino
Professionals For America
– New York City, New York.

but that’s really the only
difference. So when they hear
my stories, they can identify
with them on a personal level.
Color Magazine:
What do you see as the major
challenges facing business
owners
and
corporate
executives today?
Daniel Gutierrez:
As I said before, at the end of
the day the most important thing
for a company is the bottom
line. The way that they go
about making a profit, though,
is the big challenge. Corporate
executives
and
business
owners need to find a way to
give their employees the space
they need to be human. They
need to let them rediscover
who they are as individuals,
to rediscover their worth as
people with the support of their
employers. For too long we’ve
been told that being human or
being emotional is a sign of

Color Magazine:
In
your
interview
with
Caypen
magazine
(http://
www.danielgutierrez.com/wpcontent/uploads/2012/10/2012_
caypen_vol8.pdf) you talk
about the power of empowering
employees. Is this something
you thought about when you
started in the business world
as an employee with Best Buy
or did it happen later in your
career? Do you see it as an
important first step for any
business owner seeking ways
to be more successful?
Daniel Gutierrez:
It happened after I left Best Buy.
I knew I was unsatisfied on a
personal level with the company
and needed to rediscover what
made me happy as a human
being before I could devote any
more of my life to work. Oddly
enough, Best Buy actually
called me in for a meeting
many years later because they
read what I had to say about
them in my book (Stepping into
Greatness). I hadn’t written
anything bad about them; they
actually wanted to see if I could

use what I’d learned once I left them to help their employees today. It didn’t
work out, as far as hiring me goes, but it felt good to be asked.
As for the second part of the question, the first step that a business owner can
take is to find out what their employees need to make them happier people.
I’m not talking about more money, either. That’s not the solution. They need to
find out about their lives, about their needs as people. About their hopes and
dreams and what they can do to help them achieve those dreams. They need
to be supportive. They also need to be strong enough as employers to give
their employees room to breathe. Nobody should live in fear of losing their job
to the point of sacrificing the rest of their lives. A scared workforce isn’t the
most productive workforce.
Color Magazine:
In that same Caypen article you say, ‘My competitive advantage is that
I’m Hispanic.’ Could you expand a bit on that thought, both in terms of
how it impacts your career and how it helps you influence the people
you are sending your message to?
Daniel Gutierrez:
Just being bilingual is an advantage, particularly in today’s business world. I
can deliver my message in English and Spanish, which automatically gives
me a competitive advantage over someone who can’t. A Spanish speaking
audience will listen a little closer when you speak their language. In fact,
I used to call myself “The Number One Hispanic Inspirational Speaker.” I
even had it sewn into the linings of my custom made suits so that every time
I got dressed to give a presentation, I saw it and it reminded me of who I
was. Granted, when I started there weren’t a lot of Hispanic speakers doing
what I was doing, but I still felt like I was the best.
Then, a few years ago I was giving a presentation to a room of about 400
doctors and when I called myself The Number One Hispanic Inspirational
speaker, someone in the audience stood up to tell me, ‘No you’re not’. I
was shocked, almost afraid of what he was going to say next. He then
said, ‘You’re the Number One Motivational Speaker who just happens to be
Hispanic.’ I loved hearing that. He inspired me that day.
Color Magazine:
Inspirational speaker, author, radio host…do you tailor your message depending
on the medium you are using to deliver it? Does each have a different audience
and a different way of approaching them?
Daniel Gutierrez:
I don’t necessarily tailor my presentation with regard to the medium I am
using to get it out to people. There are some people who will never get a
chance to hear a presentation live in a conference room and so they read
my book. Some people don’t have the time to read a book, or think they
don’t, so they tune into a radio show on their computer. I will use whatever
is necessary to reach people and give them the opportunity to hear what
I have to say. Of course, it’s a different experience for me to stand in front
of an audience, because I get their immediate feedback on whether I’m
reaching them and if I don’t feel that energy coming back, I will work that
much harder to win the over.

www.colormagazine.com
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Keynote: Ascent Expo – Los Angeles, CA.

Color Magazine:
Speaking of audiences, you travel
the world as an inspirational
speaker so what have you learned
about business leadership on a
global level? How have your travels
as a speaker shaped or changed
your inspirational message?
Daniel Gutierrez:
On one level, business leaders
around the world have one
driving goal in mind, and that is
to maximize their profits. Again,
there is nothing wrong with that.
Around the world, however,
there are different levels of
mindfulness towards the need
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to balance that drive with the
need to give employees – and
themselves -- the space they
need to reconnect with their
basic humanness. There are
countries where ideas like
guaranteed paid vacation and
maternity leave are a given part
of the business world. Plans
like that go a long way towards
easing an employee’s anxiety;
you never want anyone to face
the choice of having a child and
keeping their job. That’s about
as inhuman as you can get. The
benefit to me is that by hearing
what progress is being made
in different areas of the world, I

can bring that information, and
proof that it works, to audiences
that haven’t made these kinds
of positive changes to their
business plan. It’s sharing that
basic belief that if you give your
employees the room to breathe
and be human, and not live in
constant fear of losing their
jobs, they will become a much
more powerful workforce.
Color Magazine:
Asked in the Latin Business
magazine interview (http://www.
danielgutierrez.com/wp-content/
uploads/2012/10/2008_latin_
business_magazine.pdf) if there

was a golden rule of business for
Latinos to know, you answered
“One of the golden rules of
success is, be careful what you
think and control your thinking.
The thoughts we have today
are the blueprint for your future
success or lack of it.” Can you
expand on that with an example,
maybe an example of a thought
you had that helped shape your
business future?

Daniel Gutierrez:
You always want to think
positively. It’s not always easy,
but you need to make the effort
because it’s the only way to get
long lasting, positive results.
If you get bogged down in
negative thinking, you will never
be as successful personally or
professional, as you can be. If
I had let the negative thoughts
in my head take control of me
when I first started in business,
I would not be here today to
relay my message to anyone.
I would not have the peace in
my life that I enjoy today, or be
able to share my experiences
with an audience. I would
have lost my humanity. I may
have been successful, at least
in the monetary sense of the
word, but I would have been
not only unhappy, but spiritually
bankrupt.
Color Magazine:
Along with everything else,
you lead tour groups to Machu
Picchu on what your website
calls A Journey through Mystical
Peru with Master Teacher Daniel
Gutierrez. These trips sound
less business oriented than a
‘spiritual journey.’ What inspired
you to hosts such events?
How are the trips different than
your motivational events? How
are they alike? What is the
connection, for you between
business and spirituality?
Daniel Gutierrez:
These aren’t really tour groups;
they’re really spiritual journeys

where I go with a group of
people to one of the most
naturally beautiful, unspoiled
places in the world and help
them rediscover their inner self
and reenergize their spirits. It
is in no way a business retreat:
There’s no cell service, no
wireless, no way for people to
conduct business while they
are down there. And I wouldn’t
let them anyway, because that
is not why they are there. They
have to leave all that behind and
walk into the jungle and begin
that journey of rediscovery. If
you don’t think you can last
two weeks in a paradise like
Peru without checking in at the
office, then maybe it’s not the
right time for you to make the
journey.
Life moves at a very different
pace in Peru than it does back
home or in the business world
and I don’t want anyone to think
they are going to change that. I
want them to instead slow down
and enjoy the life that is there
at its own pace. I know it takes
some adjusting, but I also know
that the rewards are worth it.
And it’s not only for business
people, either. These trips to
Peru are for anybody who feels
that need to step outside the
circle and reevaluate their life
before it gets too late.
As for the connection between
spirituality and business, all I
can say is listen to the people
who have taken that journey
with me and how different
they felt when they returned.
They’ve had a wonderful
opportunity to travel to a new
culture, experience it on a deep,
spiritual level and been able
to take that experience and
apply it to becoming the person
they always wanted to be. You
can’t go through that and not
come back a better employer,
employee or human being.
www.colormagazine.com

Color Magazine:
All talk of business aside,
how would you describe a
perfect day in the life of Daniel
Gutierrez?
Daniel Gutierrez:
A perfect day? First I’d wake
up and perform the sacred
ceremony, like I do every day,
and then I’d contact my son
and spend some time talking
to him. After that, I’d just like
to see where the day takes
me. I love what I do, so just
having the freedom to continue
doing that, and to continue to
be happy every day, would be
perfect for me. I’m a man at
peace with himself and his life.
I lost my father when I was five
years old, so I learned at an
early time how special life is as
well as not to fear death as your
time comes. I tell my son that
if my time were to come today,
he can believe that his dad is
all right. I’ve had a full life and I
live every day to the fullest. I’m
a man at peace.

Summit of Machu Picchu
with Son Aaron Gutierrez
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EVENTS 2016

LEADERSHIP AND
EMPOWERMENT CONFERENCE

Thursday, June 23, 2016
11:00 A.M. - 4:30 P.M..
Location: TBD

Thursday, October 6, 2016
11:00 A.M. - 4:30 P.M.
Hosted by:

Thursday, December 8, 2016
5:30 P.M. - 9:30 P.M..
Location: TBD

